
B R A N D  G U I D E  2 0 2 0

K I R S T Y  C A R D E N



1.

My mission is to empower female entrepreneurs

to confidently Live, Love & Grow successful

businesses online by connecting within themselves 

and others while making more money in less time.

MY MISSION

Kirsty xx



I know how it feels to feel alone, to be different, to 

have huge dreams with no sign of it around me, to 

have lost myself, to have things not go to plan.

But I also know we have the power to manifest the 

exact lives and businesses we want when we are

supported, when we believe..

THIS IS  WHEN MIRACLES HAPPEN.

MY WHY
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LIVE
 My best life today and everyday and

inspire others to do the same.

LOVE
To do everything from a place of

love and authenticity.

GROW
My mind and businesses continually

and help others do the same.

MY FOCUS
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BR AND VALUES

LOVE & TRUST 
Confident and courageous and willing to take action.

COMMUNIT Y & SUPPORT

To take a step into the light and not hide. Open and transparant.

RESILIENCE

Increasing, revenue, scaling business, increasing skills and ability.

HUMOUR 
Not afraid to fail. To bounce back and keep moving forward.

FREEDOM & PASSION
Dedicated to my cause, setting a standard of quality.

OPEN MINDED  
Dedicated to my cause, setting a standard of quality.
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FEMALE ENTREPRENEURS 

I work with Service based female entrepreneurs who are

either starting out or already established. Looking to build

a successful online business and brand.

TARGET MARKET



COMPANY LOGO

Here you will understand the Kirsty Carden brand logo.

How to use it and the do and do nots.



COMPANY LOGO

The logo has changed from the emphasises on 

Live, Love Grow being the brand and kirsty’s name 

secondary. Kirsty has now become a personal 
brand so we wanted her name or initials to take 
center stage.  We wanted to create a symbol, an 
icon like other great brands that would encapture 
everything about the brand in one symbol.

The original logo had these flowing lines in and 
out to create that femine feeling and growth so 
we wanted to keep the same espects with this too. 
What Kirsty’s brand represents hasn’t changed only 
it’s slight positioning and growth since being
established in 2016 but this logo needed to work 
across all media and platforms which is does.
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PRIMARY LOGO/ICON

K I R S T Y  C A R D E N

L I V E  •  L O V E  •  G R O W

SECONDARY PORTRAIT & LANDSCAPE
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CORRECT LOGO EX AMPLES

The logo can be use with either Kirsty’s full name or 

tagline. Always use the primary logo where possible 

and with the tagline or name taking less value as seen 

in the image on the right.

Use the secondary logos with either the name or

tagline only where design dimensions are more fitting 

to that shape.
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INCORRECT  LOGO EX AMPLES

To the right are some obvious examples of how not to 

use the logo. Including using other colours, placing one 

logo on the same page as another at the same time, and 

the scale of the logo in comparison to text and images 

around it.

If in doubt always refer to the correct examples.



COLOUR PALETTE

Kirsty Carden’s primary colours that should always be

paired with either black or white.



ICEBERG:
R255, G213, B83
C1, M15, Y74, K0

#bed8d5

LINK WATER:
R255, G255, B82
C7, M0, Y76, K0

#bcc3cc

MONTE CARLO:
R222, G183, B94
C14, M26, Y71, K1

#69c4b5

WHITE:
R3, G92, B110

C90, M46, Y41, K23
#035c6

BLACK:
R232, G237, B231
C10, M3, Y9, K0

#e8ede7

PRIMARY COLORS
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COMPANY COLORS

The colours should be used sparingly on 

white space, the examples on the right 

show a good & bad example of a graphic 

which uses the colours within the palette.
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BR AND FONTS

Kirsty Carden brand fonts are to be used as set out in the
following pages. Please only use these fonts in the following ways 

when creating any document for the company.



Sonneta Script
A B C D E F G H I J K L M N O P Q R S T U V W Y Z
a b c d e f g h i j k l m n o p q r s t u v w y z

TRANSAT
Light, Standard, Medium, Bold

A B C D E F G H I J K L M N O P Q R S T U V W Y Z
a b c d e f g h i j k l m n o p q r s t u v w y z

Lora
Regular, italic, Medium, italic, SemiBold, italic, 
Bold, italic

ABCDEFGHIJKLMNOPQRSTUV W YZ
a b c d e f g h i j k l m n o p q r s t u v w y z
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BR AND FONTS

There are three main fonts which all have their own specific use and should not be changed for any other font 
when representing the Samantha Hearn Brand. Please reference this document for how to use each font.

Lora
This font can be use for a variety of ways. Always use for paragraphs in regualer with 0 kerning. CAn also be use 

UPPER and lowercase for headlines with a kerning of 100. When using the font in multiple ways make sure you 

change between weights for example regular and SemiBold.

TRANSAT
This font can be used for titles and mainly subtitles, it is a usful font for grabbing attention like for a button.

It should only be used in UPPER CASE WITH A KERNING OF 100 IN MEDIUM OR BOLD.

Sonneta
Sonneta is to be used in two ways. One for Kirsty signing her name on any graphic and two for when highlighting 

a word/words in a sentence. For example in a quote “Before Alice got to Wonderland she had to Fall.”
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BR AND MEDIA EX AMPLES

Here are some examples of the brand in action across various
social media platforms and print.



• All content has to fit within all the different social media platforms but remain within brand as seen here.

SOCIAL MEDIA
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• Instagram account profile, Insta stories, highlights, and quote posts all branded and templated.



WEBSITE
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EVENTS & PRINT

20.

800 x 2000 mm

www.kirstycarden.com

WELCOME TO THE
BUSINESS TRANSFORMATION

EXPERIENCE

www.kirstycarden.com

“I run a successful counselling business and 
this year I decided it was time to up my game 
and joined Kirsty’s Mastermind. 
Since then I’ve had my highest sales, month 
after month. 

I’ve moved my business online, confronting 
my tech fears. Sold out my fi rst online course 
to 9 women (zero marketing spend) and 
booked out my fi rst retreat! 

ALISON BEAN

Counsellor & Founder of Unique Minds



B R A N D  D E S I G N  B Y
www.johncarden.com

http://www.johncarden.com

